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Background: 

Subject –One of the purposes of SSM is ‘promoting the development of scientific knowledge in public health, 

social medicine and epidemiology’ – a key part of this phrasing is ‘promotion’. The ‘promotion’ or ‘communication’ 

of research is one important way that scientific knowledge can develop and progress. Without communication of 

research we cannot benefit from what is already known nor can we identify where the gaps in knowledge exist.  

Topicality – Developing skills to use more creative and engaging methods of communicating research findings 

beyond peer review publication is becoming more and more necessary as research bids demand substantial 

details about where your research will be disseminated and how, and how the messages will reach your intended 

audience and impact on practice. With the growth of social media there are more methods and avenues for 

sharing information worldwide but with so much information available it is important that our messages are clear, 

quick to understand and engaging in order to capture attention before the next headline/message/picture 

replaces it.  

Likelihood of provoking discussion – This workshop may provoke discussion into the growing responsibilities of 

researchers to communicate their research more widely than peer review and in demonstrating the ‘impact’ of 

their research.  There will also be discussion about where to start when thinking about communicating research, 

helpful tips and things to avoid. 

What is the rationale for the workshop? – To encourage researchers (and others) to think about how best to 

communicate their research and how to make that communication work for them and to provide a practical 

perspective to creating a communication plan, considering target audiences and making messages engaging and 

relevant. 

Aims: We aim to provide attendees with the tools to start thinking about communicating their research more 

creatively and to provide practical resources and examples. 

 

Educational objectives: Participants will consider how to start thinking more creatively about communicating 

their research. They will also learn some quick and easy approaches to communicating creatively which they can 

use immediately. This is applicable/useful to any stage of research design, conduct and dissemination. 

 

Structure:  

There will be a short presentation (approx. 15-20mins) about the importance of communicating research 

creatively giving some examples of different techniques.  

The attendees will then be given time (approx. 1hour broken into sections) to work through a communication 

plan/strategy for their research (as groups or individuals), to consider who the target audiences might be 

(20mins), what the key messages are (20 mins) and which techniques might work for them e.g. blogs, vlogshots, 

infographics, podcasts (20mins). 

There will be time (approx. 10mins) for questions and feedback at the end of the session.  



 

Target Group: This workshop requires no expertise and is appropriate for all levels of researchers and others 

wishing to increase the reach of their work through creative communication. 

 

Number of Participants: minimum 10/ maximum 40? 

 

Requirements: It would be helpful if the chairs in the room could be easily moved around to allow for group 

working where necessary. The room would also need powerpoint facilities, internet/wifi access and several power 

sockets for attendees to power/recharge their laptops as necessary.   Participants may like to bring a laptop to 

explore some of the freely available software and resources that will be discussed. 

 


